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J. MARC BODEN
J. Marc Boden is a Bermuda-born developer and application analyst who 
lives at the intersection of execution and craft. Outside of their professional 
work, they spend much of their time illustrating and painting in acrylics, 
bringing a hands-on artist’s perspective to a technical background. 
This blend of logic and creativity shapes how they evaluate work looking 
not just at how ideas look, but how they function and connect. 

BOB EWING
Bob Ewing is an Independent Brand Designer from Indianapolis, IN.  
He chose this title because he works independently and mostly on  
branding projects.
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CARLY ROMANO
Carly Romano is an art director and designer with over 13 years of 
experience shaping concept-driven creative across digital, print, and 
integrated campaigns. She has partnered with national brands across retail, 
healthcare, lifestyle, and entertainment industries. Her experience spans 
in-house, agency-side, and freelance roles.

Carly is the founder of Design Latitude, a mentorship program that supports 
emerging designers through real-world guidance, portfolio development, 
and community building. She is deeply invested in mentoring the next 
generation. Carly helps brands show up with purpose and believes the best 
work always starts with people. 

JOSHUA SWEET
Joshua Sweet is a Senior Brand Designer at the PepsiCo Design & 
Innovation Center, where he creates bold, culturally driven design across 
PepsiCo’s portfolio of beverage brands. A multidisciplinary designer with 
over 12 years of experience, Joshua specializes in brand identity, illustration, 
packaging, and immersive brand experiences. He has helped lead design 
efforts for iconic brands such as Pepsi, Mountain Dew, Gatorade, and Costa 
Del Mar. Joshua holds a Bachelor of Fine Arts in Graphic Design from the 
University of Central Florida.

Judges
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Best of Show

LEWIS COMMUNICATIONS
Birmingham Zoo Cross Platform

CREDITS
Spencer Till, Chief Creative Officer/Artist	
Ryan Gernenz, VP/Executive Creative Director	
Roy Burns, Design Director	
Blake Young, ACD/Art Director	
Cedrick Bearss, ACD/Copywriter	
Brian Curtin, Creative Director/Production	
Andy Cargile, Production Director	
Anthony Guin, Production Artist	
Lee Little, Production Artist	
Sandro Laliashvilli, Illustrator	
Joy Honeycutt, VP/Account Service	
Caroline McVay, Account Manager
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Student Best of Show

MIA STOWE
“Bedtime” Light Pollution Poster

The University of Alabama at Birmingham
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Judges Special Award

LEWIS COMMUNICATIONS
Simple Wish
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Creative Director of the Year

RYAN GERNENZ
Lewis Communications
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Copywriter of the Year

LAURIE HOLLAR
Big Communications
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Art Director of the Year

BLAKE YOUNG
Lewis Communications
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Photographer of the Year

CALEB ZORN
Big Communications
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Designer of the Year

ROY BURNS
Lewis Communications
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Silver Medal Winner

2026 SILVER MEDAL WINNER
STEPHEN CURRY
Lewis Communications
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CATEGORY
Packaging 

TITLE
Monkey Island Hazy IPA

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ Executive Creative Director	
Roy Burns, Design Director	
Blake Young, ACD/Art Director	
Andy Cargile, Production Director	
Joy Honeycutt, VP/Account Service	
Caroline McVay, Account Manager

Sales & Marketing
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Out-of-Home & Ambient Media

CATEGORY
Guerrilla Marketing

TITLE
Birthday Present

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ Executive Creative 
Director	
Roy Burns, Design Director	
Blake Young, ACD/Art Director	
Cedrick Bearss, ACD/Copywriter	
Brian Curtin, Creative Director/Production	
Andy Cargile, Production Director	
Sandro Laliashvilli, Illustrator	
Joy Honeycutt, VP/Account Service	
Caroline McVay, Account Manager
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Out-of-Home & Ambient Media

CATEGORY
Out-Of-Home Installation

TITLE
Seek Alabama: INC 5000

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Chris Seagle, Senior Art Director	
Ashton Jah, Copywriter	
Cecilia Wood, Social Media and Content Curator	  
Shaydah Schaff, Media Supervisor	
Janey Diuguid, Senior Integrated Strategic Planner	
Dan Gavin, Digital Experience Engineer	
JaneAnne Yager, Account Director
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Out-of-Home & Ambient Media

CATEGORY
Event

TITLE
Lemonade Stand

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/Executive Creative Director	
Jason Bickell, ACD/Art Director	
Scott Shalles, ACD/Copywriter	
Geoff Johnson, Senior Designer 	
Jacob Garner, Senior Producer	
Andy Cargile, Production Director	
Brian Curtin, Creative Director/Production	
Jeff Williams, Photographer/Videographer	
Kyle Daniel, Video Production Director	
Rhonda Wilkinson, Account Director 	
Alice Helms, Account Manager	
Avery Chappell, Account Manager
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Online/Interactive

CATEGORY
Consumer Website

TITLE
Porch Beer Website

ENTRANT
Infomedia

CREDITS
Andrew Thomson, Art Direction	
Cana Grooms, Website Design	
Caleb Chancey, Creative Director	
Jennifer Tucker, Project Manager
Danielle Castille, Copy Writer
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Online/Interactive

CATEGORY
Social Media, Campaign

TITLE
Seek Alabama

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Chris Seagle, Senior Art Director	
Ashton Jah, Copywriter	
Cecilia Wood, Social Media and Content Curator	  
Dylane Hurd, Content Creator	
Janey Diuguid, Senior Integrated Strategic Planner	  
JaneAnne Yager, Account Director	
Mary Cate O’Neil, Senior Client Engagement Manager
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Online/Interactive

CATEGORY
Social Media, Campaign

TITLE
Always.Bank Social Campaign

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/Executive Creative Director	
Jason Bickell, ACD/Art Director	
Scott Shalles, ACD/Copywriter	
Geoff Johnson, Senior Designer 	
Brian Curtin, Creative Director/Production	
Andy Stewart, Content Specialist	
Rhonda Wilkinson, Account Director	
Alice Helms, Account Manager	
Avery Chappell, Account Manager
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Film, Video, & Sound

CATEGORY
Film/Video/Sound Branded Content: 
60 Seconds or Less

TITLE
JCCHS Football Hype Video

ENTRANT
Cedar Creative

CREDITS
Preston Little, Director	
Preston Little, Camera	
Preston Little, Editor	
Chris Todd, 1st AC 	
Jori Parson, Gaffer
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Film, Video, & Sound

CATEGORY
Branded Content & Entertainment - 
Non-Broadcast

TITLE
UAB Football Intro Video

ENTRANT
Champ Creative

CREDITS
Sam Miller, Creative Director, Copywriter, Editor	
Dustin Gunter, DP, Champion Lighting and Grip, Gaffer	
Jesse Kelley, PA	
Heather Jeffcoat, Producer
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Cross Platform

CATEGORY
Integrated Branded  
Content Campaign

TITLE
Seek Alabama

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director
Jake Odom, Creative Director	
Chris Seagle, Senior Art Director	
Ashton Jah, Copywriter	
Cecilia Wood, Social Media and Content Curator	
Kristin Dober, Senior Producer	
Janey Diuguid, Senior Integrated Strategic Planner	
Henry Busby, Director/Editor	
Caleb Zorn, Director of Photography	
Shaydah Schaff, Media Supervisor	
JaneAnne Yager, Account Director	
Mary Cate O’Neil, Senior Client Engagement Manager
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Cross Platform

CATEGORY
Integrated Brand Identity Campaign

TITLE
Birmingham Zoo Cross Platform

ENTRANT
Lewis Communications

CREDITS
Spencer Till, Chief Creative Officer/Artist	
Ryan Gernenz, VP/Executive Creative Director	
Roy Burns, Design Director	
Blake Young, ACD/Art Director	
Cedrick Bearss, ACD/Copywriter	
Brian Curtin, Creative Director/Production	
Andy Cargile, Production Director	
Anthony Guin, Production Artist	
Lee Little, Production Artist	
Sandro Laliashvilli, Illustrator	
Joy Honeycutt, VP/Account Service	
Caroline McVay, Account Manager
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Elements of Advertising

CATEGORY
Logo Design

TITLE
Birmingham Zoo logo

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ ExecutiveCreative Director	
Roy Burns, Design Director	
Blake Young, ACD/Art Director	
Andy Cargile, Production Director	
Sandro Laliashvilli, Illustrator	
Joy Honeycutt, VP/Account Service	
Caroline McVay, Account Manager
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Elements of Advertising

CATEGORY
Art Direction—Campaign

TITLE
No Second Guessing

ENTRANT
Luckie & Co.

CREDITS
Stephanie Naman, Executive Creative Director	
Susan Elliott Reach, Associate Creative Director / Copywriter	
Allison Corbin, Associate Creative Director / Art Director	
Ben/Dave (Community Films), Directors	
Munn Powel, DP	
Danica Walker, Agency Producer	
Jeff Jay (Hero Post), Editor	
John Roberts (Soundbyte), -Audio
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Elements of Advertising

CATEGORY
Cinematography—Single

TITLE
Seek Alabama: Closer Than  
You Think

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Chris Seagle, Senior Art Director	
Ashton Jah, Copywriter	
Kristin Dober, Senior Producer	
JaneAnne Yager, Account Director	
Mary Cate O’Neil, Senior Client Engagement Manager	
Henry Busby, Director/Editor	
Caleb Zorn, Director of Photography	
Lane McGiboney, Sound Design
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Elements of Advertising

CATEGORY
Cinematography—Single

TITLE
PhaseOne

ENTRANT
MAITAI FILMS

CREDITS
Randy Arnold, Cinematography 	
Chace Strickland, Director
PC Strickland, Editor
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Elements of Advertising

CATEGORY
Animation, Special Effects or Motion 
Graphics

TITLE
Zoo logo Animations

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ Executive Creative Director	
Roy Burns, Design Director	
Blake Young, ACD/Art Director	
Brian Curtin, Creative Director/Production
Sandro Laliashvilli, Illustrator	
Joy Honeycutt, VP/Account Service
Caroline McVay, Account Manager



38

Elements of Advertising

CATEGORY
Animation, Special Effects or Motion 
Graphics

TITLE
Simple Wish

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ Executive Creative Director	
Scott Shalles, ACD/Copywriter	
Brian Curtin, Creative Director/Production
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Elements of Advertising

CATEGORY
Video Editing

TITLE
Seek Alabama: Closer Than  
You Think

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Chris Seagle, Senior Art Director	
Ashton Jah, Copywriter	
Kristin Dober, Senior Producer	
JaneAnne Yager, Account Director	
Mary Cate O’Neil, Senior Client Engagement Manager	
Henry Busby, Director/Editor	
Caleb Zorn, Director of Photography	
Lane McGiboney, Sound Design
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Elements of Advertising

CATEGORY
Video Editing

TITLE
More, More, More

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ ExecutiveCreative Director	
Jason Headrickl, ACD/Art Director	
Cedrick Bearss, ACD/Copywriter	
Jacob Garner, Senior Producer	
Kyle Daniel, Video Production Director/Editor	
Matt Underwood, Director	
Joy Mijms, VP/Account Service	
Gillian Lake, Account Director
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Elements of Advertising

CATEGORY
Video Editing

TITLE
PhaseOne

ENTRANT
MAITAI FILMS

CREDITS
Randy Arnold , Cinematography 
Chace Strickland, Director
PC Strickland, Editor
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Advertising/Media Industry Self-Promotion

CATEGORY
Advertising Industry Self-Promotion 
Film, Video & Sound

TITLE
Simple Wish

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/Executive Creative Director	
Scott Shalles, ACD/Copywriter	
Brian Curtin, Creative Director/Production
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Advertising/Media Industry Self-Promotion Advertising/Media Industry Self-Promotion

CATEGORY
Advertising Industry Self-Promotion 
Film, Video & Sound

TITLE
Red Sea Film Festival Ident

ENTRANT
SketchToAnimate

CREDITS
Wink Winkler, Producer	
Travis Blaise, Director
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Advertising/Media Industry Self-Promotion

CATEGORY
Integrated Media Campaign

TITLE
Holiday “Off” Road

ENTRANT
Storyteller Overland

CREDITS
Tori Riddle, Art Director	
Tiera Salitros, Marketing Manager
Emma Walsmith, Copy Writer	
Kenny McCanse, Video Animator

AVE VEnturA - VEnturA, CA   

OVErlAnd ExpO WEst - FlAgstAFF, AZ  

AVE HOOd riVEr - HOOd riVEr, Or  

OVErlAnd ExpO pnW - rEdmOnd, Or  

AVE EVErgrEEn - EVErgrEEn, CO  

AVE BOZEmAn - BOZEmAn, mt  

OVErlAnd ExpO mOuntAin WEst - lOVElAnd, CO  

AVE EnumClAW - EnumClAW, WA  

HErsHEy rV sHOW - HErsHEy, pA  

AVE tAHOE - nOrtH lAkE tAHOE, CA  

Btp WitH BACklAnd AdVEnturEs - lOst COAst, CA  

OVErlAnd ExpO EAst - ArringtOn, VA  

AVE sAn JuAn CApistrAnO - sAn JuAn CApistrAnO, CA

mAy 9-10 

mAy 16-18 

Jun 21-22 

Jun 27-29 

Jul 26-27 

Aug 16-17  

Aug 22-24 

sEpt 6-7   

sEpt 10-14 

sEpt 20-21 

sEpt 26-28 

OCt 3-5   

OCt 4-5  

stOrytEllErOVErlAnd .COm

Winch you were here!Winch you were here!
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Advertising/Media Industry Self-Promotion
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Sales & Marketing

CATEGORY
Product or Service Sales 
Promotion Campaign

TITLE
Vulcan Integrated Sales 
Campaign

ENTRANT
Bash Agency

CREDITS
Ben Fineburg, Chief Executive Officer & Strategy	
Stacy Harris, Chief Creative Officer	
Taylor Guess, Video Producer	
Jenny Funk, Senior Art Director	
Julie Freeman, Director of Client Services

POWERING 
PROGRESS.
ONE JOB AT A TIME.
Reliable maintenance and construction 
support for when it matters most.
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Sales & Marketing

CATEGORY
Packaging

TITLE
Party Animal Blonde Ale

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ ExecutiveCreative Director	
Roy Burns, Design Director	
Blake Young, ACD/Art Director	
Andy Cargile, Production Director	
Joy Honeycutt, VP/Account Service	
Caroline McVay, Account Manager
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CATEGORY
Book Design

TITLE
A History of Birmingham Rock & Roll

ENTRANT
Hood Creative

CREDITS
Lilla Hood, Art Director	
Craig Legg, Artist/Creator	
Travis Morgan, Project Manager	
Mark Harrelson, Executive Editor & Copy Editor	
Belhum	 Illustrator - Cover	
Ben Buford, Graphic Designer
Andi Rice, Photographer	
Lee Harrelson, Additional Photography	
Burgin Mathews, Copy Editor

Sales & Marketing
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CATEGORY
Book Design

TITLE
A History of Birmingham Rock & Roll

ENTRANT
Hood Creative

CREDITS
Lilla Hood, Art Director	
Craig Legg, Artist/Creator	
Travis Morgan, Project Manager	
Mark Harrelson, Executive Editor & Copy Editor	
Belhum	 Illustrator - Cover	
Ben Buford, Graphic Designer
Andi Rice, Photographer	
Lee Harrelson, Additional Photography	
Burgin Mathews, Copy Editor

CATEGORY
Card, Invitation or 
Announcement - Campaign

TITLE
Sloss.Tech

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Heather Garner, Senior Art Director	
Chris Seagle, Senior Art Director	
Claire Norris, Art Director	
Ashton Jah, Copywriter	
Kristin Dober, Senior Producer	
JaneAnne Yager, Account Director	
Julia Meyer, Senior Account Executive

Sales & Marketing
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Sales & Marketing

CATEGORY
Specialty Advertising Campaign

TITLE
ACCS Regional Events

ENTRANT
Telegraph Creative

CREDITS
Matt Hardiman, Sr. Creative Director	
Christine Choi, Graphic Designer	
Lexie Dillard-Williams, Project Manager	
Abby Zajac. Sr. Account Executive
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Print Advertising

CATEGORY
Campaign

TITLE
Party Animals

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ ExecutiveCreative Director	
Roy Burns, Design Director	
Blake Young, ACD/Art Director	
CedricK Bearss, ACD/Copywriter	
Andy Cargile, Production Director	
Anthony Guin, Production Artist	
Lee Little, Production Artist	
Sandro Laliashvilli, Illustrator	
Joy Honeycutt, VP/Account Service	
Caroline McVay, Account Manager
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Out-of-Home & Ambient Media

CATEGORY
Guerrilla Marketing

TITLE
Lemonade Stand

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ ExecutiveCreative Director	
Geoff Johnson, Senior Designer	
Jason Bickell, ACD/Art Director	
Scott Shalles, ACD/Copywriter	
Jacob Garner, Senior Producer	
Andy Cargile, Director of Production	
Rhonda Wilkinson, Account Director	
Alice Helms, Account Manager	
Avery Chappell, Account Manager
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Out-of-Home & Ambient Media

CATEGORY
Poster - Single Unit

TITLE
Ellen Lupton Lecture Screen Print

ENTRANT
Samford University

CREDITS
Geoff Sciacca, Designer	
Geoff Sciacca, Screen Printer
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Out-of-Home & Ambient Media

CATEGORY
Multiple Boards

TITLE
Cougar Crossing

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/Executive Creative Director	
Roy Burns, Design Director	
Blake Young, ACD/Art Director	
Cedrick Bearss, ACD/Copywriter	
Brian Curtin, Creative Director/Production	
Andy Cargile, Production Director	
Anthony Guin, Production Artist	
Lee Little, Production Artist	
Sandro Laliashvilli, Illustrator	
Joy Honeycutt, VP/Account Service	
Caroline McVay, Account Manager
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Online/Interactive

CATEGORY
Consumer Website

TITLE
Sloss.Tech

ENTRANT
Big Communications

https://makemoremagic.com

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Heather Garner, Senior Art Director	
Chris Seagle, Senior Art Director	
Claire Norris, Art Director	
Ashton Jah, Copywriter	
Cecilia Wood, Social Media and Content Curator	
Robert Brodrecht, Digital Director	
Dan Gavin, Digital Experience Engineer	
Janey Diuguid, Senior Integrated Strategic Planner	
JaneAnne Yager, Account Director	
Julia Meyer, Senior Account Executive
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Online/Interactive

CATEGORY
Consumer Website

TITLE
GBCVB Website

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ Executive Creative Director	
Stephen Curry, ECD/Copywriter	
Geoff Johnson, Senior Designer	
Rachel Carney, Designer	
Ben Blackburn, Designer	
Brian Curtin, Creative Director/Production	
Bailey Lockhart, Digital Production Manager	
Katie Peninger, VP/Account Service	
Whitney Satterwhite, Account Service
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Film, Video, & Sound

CATEGORY
Local Television Commercial 
:30 Seconds

TITLE
History in Every Hue

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Ali Clark, Associate Creative Director/Copywriter	
Heather Garner, Senior Art Director	
Lauren Saravanja, Art Director	
Alejandra Vecchini, Account Director	
Ali Clark	Director/Editor
Eley, Still Photographer	
Caleb Zorn, Director of Photography
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Film, Video, & Sound

CATEGORY
Local Television Commercial 
Campaign

TITLE
UAB Football - Not Just Football

ENTRANT
Champ Creative

CREDITS
Sam Miller, Creative Director, Copywriter	
Dustin Gunter, DP, Editor



61

Film, Video, & Sound

CATEGORY
Local Television Commercial 
Campaign

TITLE
United Ability - Possibility

ENTRANT
Champ Creative

CREDITS
Sam Miller, Creative Director, Copywriter, Editor	
Dustin Gunter, DP, Editor	
Tyler Daniels, Motion Graphics	
Heather Jeffcoat, Producer
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Film, Video, & Sound

CATEGORY
Regional/National Television 
Commercial

TITLE
UnPlan Your Trip | North Alabama

ENTRANT
Luckie & Co.

CREDITS
Stephanie Naman, Executive Creative Director	
Mat Powell, Senior Art Director	
Joe Whitlock, Senior Copywriter	
John Hunter, Director/DP/Editor	
Bob Harrison, Creative Director	
Karen Kizzire, Head of Production	
Lizzie Holt, Director of Production	
David Rowe, Ryan Hayslip, Photography	
David Rowe, 2nd Unit DP	
Mike Lagattuta, Producer	
Ruth Akin Mann, Line Producer	
Kristi Walker, Production Coordinator	
Ben Greer, Gaffer	
Drew Gaines, Key Grip	
Ed Mizzell, Managing Director	
Jack Luckie, Account Supervisor	
Lexi Theo, Project Manager	
The Brook & The Bluff Music, The Brook & The Bluff 
FAME Studios, Music Production/Mix	
Boutwell Studios, Sound Design/Mix
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Film, Video, & Sound

CATEGORY
Regional/National Television 
Commercial Campaign

TITLE
Specialists Need Specialists, Too

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Laurie Hollar, Copywriter	
Kristin Dober, Senior Producer	
Janey Diuguid, Senior Integrated Strategic Planner	
Alejandra Vecchini, Account Director	
Bella, Production Company	
Sean Davé, Director	
Caleb Zorn, Director of Photography
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Film, Video, & Sound

CATEGORY
Regional/National Television 
Commercial Campaign

TITLE
No Second Guessing

ENTRANT
Luckie & Co.

CREDITS
Stephanie Naman, Executive Creative Director	
Susan Elliott Reach, Associate Creative Director / Copywriter	
Allison Corbin, Associate Creative Director / Art Director	
Ben/Dave (Community Films), Directors	
Munn Powel, DP	
Danica Walker, Agency Producer	
Jeff Jay (Hero Post), Editor	
John Roberts (Soundbyte), Audio
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Film, Video, & Sound

CATEGORY
Internet Commercial

TITLE
I Started with Singer

ENTRANT
Eleven Productions

CREDITS
Stephen DeVries, Director	
Katie DeLoach, Producer	
Max Soto, 1st AD	
DJ Dittenhoefer, Director of Photography	
Jay Galloway, 1st AC	
Seth Newell, Gaffer	
Thomas Trollope, Key Grip	
Ande Fanning, Production Design	
Marilyn Locke, Wardrobe Stylist	
Kerri Bunn, HMU Stylist	
Blake Benton, Editor	
Asa Fox, Colorist	
Boutwell Studios, Sound Mix	
Maximos Tatum, VFX Artist
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Film, Video, & Sound

CATEGORY
Internet Commercial

TITLE
LaGrange College | You Are More

ENTRANT
Ninety Nine Natives

CREDITS
Grant Watson, Director	
Brody Burgess, Director	
Grant Watson, Producer	
Brody Burgess, Director of Photography	
Brivel Bariki, Gaffer	
Spencer Dunn, Grip	
Morgon Dickerson, Colorist	
Grant Watson, Editor	
Alex Hershey, Voice Over	
5 Degrees Branding, Creative Direction



67

Film, Video, & Sound

CATEGORY
Internet Commercial

TITLE
Seek Alabama: Closer Than  
You Think

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Chris Seagle, Senior Art Director	
Ashton Jah, Copywriter	
Kristin Dober, Senior Producer	
JaneAnne Yager, Account Director	
Mary Cate O’Neil, Senior Client Engagement Manager	
Henry Busby, Director/Editor	
Caleb Zorn, Director of Photography	
Lane McGiboney, Sound Design
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Film, Video, & Sound

CATEGORY
Internet Commercial

TITLE
Nelson Brothers | Spec Chem Promo

ENTRANT
Cedar Creative

CREDITS
Preston Little, Director	
Morgon Dickerson, Director of Photography	
Morgon Dickerson, Ethan Milner, Chris Todd, Camera	
Preston Little, Drone	
Wes Abeln, Client Producer 	
Preston Little, Edit	
Preston Little, Sound
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Film, Video, & Sound

CATEGORY
Internet Commercial

TITLE
No Second Guessing (Group Admin)

ENTRANT
Luckie & Co.

CREDITS
Stephanie Naman, Executive Creative Director	
Susan Elliott Reach, Associate Creative Director / Copywriter	
Allison Corbin, Associate Creative Director / Art Director	
Ben/Dave (Community Films), Directors	
Munn Powell, DP	
Danica Walker, Agency Producer	
Jeff Jay (Hero Post), Editor	
John Roberts (Soundbyte), Audio
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Film, Video, & Sound

CATEGORY
Internet Commercial

TITLE
PhaseOne

ENTRANT
MAITAI FILMS

CREDITS
Randy Arnold , Cinematography 	
Chace Strickland, Director	
PC Strickland, Editor
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Film, Video, & Sound

CATEGORY
Internet Commercial

TITLE
Lemonade Stand

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/Executive Creative Director	
Jason Bickell, ACD/Art Director	
Scott Shalles, ACD/Copywriter	
Geoff Johnson, Senior Designer 	
Jacob Garner, Senior Producer	
Brian Curtin, Creative Director/Production	
Andy Cargile, Director of Production	
Kyle Daniel, Video Production Director	
Jeff Williams, Videographer	
Rhonda Wilkinson, Account Director	
Alice Helms, Account Manager
Avery Chappell, Account Manager
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Film, Video, & Sound

CATEGORY
Internet Commercial

TITLE
UAB Institutional Rebrand Reveal

ENTRANT
Champ Creative

CREDITS
Sam Miller, Creative Director, Copywriter, Editor	
Heather Jeffcoat, Producer	
Dustin Gunter, DP	
Mika Martinizad, DP	
Champion Lighting and Grip, Gaffer
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Film, Video, & Sound

CATEGORY
Internet Commercial Campaign

TITLE
Seek Alabama: Closer Than You 
Think

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Chris Seagle, Senior Art Director	
Ashton Jah, Copywriter	
Kristin Dober, Senior Producer	
JaneAnne Yager, Account Director	
Mary Cate O’Neil, Senior Client Engagement Manager	
Henry Busby, Director/Editor	
Caleb Zorn, Director of Photography	
Lane McGiboney, Sound Design
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Film, Video, & Sound

CATEGORY
Film/Video/Sound Branded Content, 
More Than :60 Seconds

TITLE
LaGrange College | You Are More

ENTRANT
Ninety Nine Natives

CREDITS
Grant Watson, Director	
Brody Burgess, Director	
Grant Watson, Producer	
Brody Burgess, Director of Photography	
Brivel Bariki, Gaffer	
Spencer Dunn, Grip	
Morgon Dickerson, Colorist	
Grant Watson, Editor	
Alex Hershey, Voice Over	
5 Degrees Branding, Creative Direction
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Film, Video, & Sound

CATEGORY
Film/Video/Sound Branded Content, 
More Than :60 Seconds

TITLE
What’s Next? | Samford University

ENTRANT
Cedar Creative

CREDITS
Ethan Milner, Director	
Ethan Milner, Writer	
Ethan Milner, Editor	
Ethan Milner, Director of Photography 	
Kevin Johnson, Meredith Jackson, Producers	
Ellison Chadwick, Talent	
Greyson Welch, Assistant Director	
John Champion, Grip 	
Preston Little, Gaffer	
Morgon Dickerson, 1st AC 	
Chris Todd, 2nd AC	
Chris Todd, BTS	
Tristan Dickerson, Set PA
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Film, Video, & Sound

CATEGORY
Film/Video/Sound Branded Content, 
More Than :60 Seconds

TITLE
Wyatt Builds: The Future is Bright

ENTRANT
Infomedia

CREDITS
Paul Bryant, Director of Photography	
Katey Beck, Producer	
Caleb Chancey, Creative Director	
Aaron Duncan, Editor
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Film, Video, & Sound

CATEGORY
In-Theater Commercial or Slide

TITLE
Red Sea Film Festival Ident

ENTRANT
SketchToAnimate

CREDITS
Wink Winkler, Producer
Travis Blaise, Director
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Cross Platform

CATEGORY
Integrated Advertising Campaign - 
Regional/National - Consumer

TITLE
Specialists Need Specialists, Too

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Laurie Hollar, Copywriter	
Janey Diuguid, Senior Integrated Strategic Planner	
Kristin Dober, Senior Producer	
Alejandra Vecchini, Account Director	
Bella, Production Company	
Sean Davé, Director/Editor	
Caleb Zorn, Director of Photography
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Cross Platform

CATEGORY
Integrated Advertising Campaign - 
Regional/National - Consumer

TITLE
UnPlan Your Trip | Alabama Tourism

ENTRANT
Luckie & Co.

CREDITS
Stephanie Naman, Executive Creative Director	
Mat Powell, Senior Art Director	
Joe Whitlock, Copywriter	
Bob Harrison, Creative Director	
John Hunter, Director/DP/Editor	
Karen Kizzire, Head of Production	
Lizzie Holt, Director of Production	
Ryan Hayslip, Photography	
David Rowe, 2nd Unit DP	
Mike Lagattuta, Producer	
Ruth Akin Mann, Line Producer	
Kristi Walker, Production Coordinator	
Ben Greer, Gaffer	
Drew Gaines, Key Grip	
Ed Mizzell, Managing Director	
Jack Luckie, Account Supervisor	
Lexi Theo, Project Manager	
The Brook & The Bluff, Music	
FAME Studios, Music/Production/Mix	
Boutwell Studios, Sound Design/Mix

Top: U.S. Space & Rocket Center .   Bottom: DeSoto Falls, Shady Grove Horse Ranch, ReTreet Resort & Spa.

Lift off at the U.S. Space & Rocket Center, then let curiosity guide you toward cascading waterfalls, scenic 
trails, and hidden retreats between scheduled stops. One small step can lead to big discoveries in Sweet 
Home Alabama. UnPlan and explore the unexpected. UnPlanYourTrip.com

Launched into
space. Discovered
down-to-earth
wonders. 

Unpacked a great deal. 
Uncovered a fl avor-packed meal.

  Top: Unclaimed Baggage .   Bottom: Eatin’ in the Attic, Big Bob Gibson Bar-B-Q,, The Camp 

Sort through forgotten treasures at Unclaimed Baggage, then carry your curiosity beyond the 

must-sees to can’t-miss BBQ joints and hidden eats locals swear by. Alabama is stuffed with 

surprises when you follow the recommendations instead of your reservations. UnPlan and savor

 it all in Sweet Home Alabama. UnPlanYourTrip.com



80

Cross Platform

CATEGORY
Integrated Brand Identity Campaign

TITLE
Sloss.Tech

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Heather Garner, Senior Art Director	
Chris Seagle, Senior Art Director	
Claire Norris, Art Director	
Ashton Jah, Copywriter	
Cecilia Wood, Social Media and Content Curator	
Robert Brodrecht, Digital Director	
Dan Gavin, Digital Experience Engineer	
Janey Diuguid, Senior Integrated Strategic Planner	
Kristin Dober, Senior Producer	
JaneAnne Yager, Account Director	
Julia Meyer, Senior Account Executive	
Ginnard Archibald, Director of Photography/Editor
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Cross Platform Cross Platform

CATEGORY
Online/Interactive Campaign

TITLE
Deliver Distinction

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Ali Clark	Creative, Director/Editor	
Jake Odom, Creative Director	
Jo Bird, Brand Director	
Heather Garner, Senior Art Director	
Larissa Kirschner, Copywriter	
Janna Brown, Photographer	
Cecilia Wood, Social Media and Content Curator	
Janey Diuguid, Senior Integrated Strategic Planner	
Mary Jane Cleage, VP, Client Engagement	
Alejandra Vecchini, Account Director
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Elements of Advertising

CATEGORY
Copywriting

TITLE
Specialists Need Specialists, Too

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Laurie Hollar, Copywriter	
Janey Diuguid, Senior Integrated Strategic Planner	
Kristin Dober, Senior Producer	
Alejandra Vecchini, Account Director	
Bella, Production Company	
Sean Davé, Director/Editor	
Caleb Zorn, Director of Photography
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Elements of Advertising Elements of Advertising

CATEGORY
Copywriting

TITLE
History in Every Hue

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Ali Clark, Associate Creative Director/Copywriter	
Heather Garner, Senior Art Director	
Lauren Saravanja, Art Director	
Alejandra Vecchini, Account Director	
Ali Clark, Director/Editor	
Eley, Still Photographer	
Caleb Zorn, Director of Photography



84

Elements of Advertising

CATEGORY
Copywriting

TITLE
UAB Football - Not Just Football

ENTRANT
Champ Creative

CREDITS
Sam Miller, Creative Director, Copywriter
Dustin Gunter, DP, Editor
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Elements of Advertising Elements of Advertising

CATEGORY
Copywriting

TITLE
Smile-A-Mile Anniversary Anthem

ENTRANT
Champ Creative

CREDITS
Sam Miller, Creative Director, Copywriter, Editor
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Elements of Advertising

CATEGORY
Logo Design

TITLE
Neighbor9 Visual Identity

ENTRANT
Telegraph Creative

CREDITS
Jason Martin, Vice President of Creative	
Rebekah Odle, Senior Designer	
Abby Zajac, Senior Account Executive	
Britney Baker, Senior Project Manager
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Elements of Advertising Elements of Advertising

CATEGORY
Illustration

TITLE
Cougar Painting

ENTRANT
Lewis Communications

CREDITS
Spencer Till, Chief Creative Officer/Artist	
Blake Young, ACD/Art Director	
Andy Cargile, Production Director	
Joy Honeycutt, VP/Account Service	
Caroline McVay, Account Manager
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Elements of Advertising

CATEGORY
Black & White/Color/ Digitally 
Enhanced—Campaign

TITLE
Mercedes-Benz of Birmingham

ENTRANT
Brand Neue Co.

CREDITS
Aaron Gresham, Executive Creative Director	
Bob Miller, Photographer	
Daniel Lawson, Camera Assist	
Lane Mullins, Art Director	
Alex Kistler, Account Director
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Elements of Advertising Elements of Advertising

CATEGORY
Black & White/Color/ Digitally 
Enhanced—Campaign

TITLE
Hope Heals Camp

ENTRANT
Bryan Johnson Studio

CREDITS
Bryan Johnson, -Photographer
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Elements of Advertising

CATEGORY
Black & White/Color/ Digitally 
Enhanced—Campaign

TITLE
Vulcan - Beneath the Surface

ENTRANT
Telegraph Creative

CREDITS
Matt Hardiman, Sr Creative Director	
Josh Weichman, Director of Photography	
Will Holland, Photographer	
Craig Godwin, Photographer	
Celeste Laborde, Project Manager	
Brian Conley, Chief Strategy Officer
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Elements of Advertising Elements of Advertising

CATEGORY
Art Direction—Single

TITLE
Birmingham Zoo Birthday Present

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/Executive Creative Director	
Roy Burns, Design Director	
Blake Young, ACD/Art Director	
Cedrick Bearss, ACD/Copywriter	
Andy Cargile, Production Director	
Anthony Guin, Production Artist	
Lee Little, Production Artist	
Sandro Laliashvilli, Illustrator	
Joy Honeycutt, VP/Account Service	
Caroline McVay, Account Manager
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Elements of Advertising

CATEGORY
Art Direction—Single

TITLE
MBCV Dollhouse

ENTRANT
Cedar Creative

CREDITS
Ethan Milner, Writer	
Ethan Milner, Director	
Ethan Milner, Editor	
Kevin Johnson, Meredith Jackson, Producers	
Davis Haines, Talent	
Kevin Johnson, Art Director	
Greyson Welch, Camera Operator	
Preston Little, Gaffer	
Morgon Dickerson, 1st AC	
Morgon Dickerson, Colorist	
J. Adam Wesley, On Set Sound	
Chris Todd, Grip	
Chris Todd, BTS
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Elements of Advertising Elements of Advertising

CATEGORY
Art Direction—Campaign

TITLE
Open Doors

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/ ExecutiveCreative Director	
Jason Bickell, ACD/Art Director	
Scott Shalles, ACD/Copywriter	
Geoff Johnson, Senior Designer 	
Andy Cargile, Production Director	
Anthony Guin, Production Artist	
Lee Little, Production Artist	
Bailey Lockhart, wAccount Manager
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Elements of Advertising

CATEGORY
Art Direction—Campaign

TITLE
Sloss.Tech

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Heather Garner, Senior Art Director	
Chris Seagle, Senior Art Director	
Claire Norris, Art Director	
Ashton Jah, Copywriter	
Cecilia Wood, Social Media and Content Curator	
Robert Brodrecht, Digital Director	
Dan Gavin, Digital Experience Engineer	
Janey Diuguid, Senior Integrated Strategic Planner	
Kristin Dober, Senior Producer	
JaneAnne Yager, Account Director	
Julia Meyer, Senior Account Executive



95

Elements of Advertising Elements of Advertising

CATEGORY
Art Direction—Campaign

TITLE
Holiday “Off” Road

ENTRANT
Storyteller Overland

CREDITS
Tori Riddle, Art Director	
Tiera Salitros, Marketing Manager	
Emma Walsmith, Copy Writer	
Kenny McCanse, Video Animator
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Elements of Advertising

CATEGORY
Cinematography—Single

TITLE
I Started with Singer

ENTRANT
Eleven Productions

CREDITS
Stephen DeVries, Director	
Katie DeLoach, Producer	
Max Soto, 1st AD	
DJ Dittenhoefer, Director of Photography	
Jay Galloway, 1st AC	
Seth Newell, Gaffer	
Thomas Trollope, Key Grip	
Ande Fanning, Production Design	
Marilyn Locke, Wardrobe Stylist	
Kerri Bunn, HMU Stylist	
Blake Benton, Editor	
Asa Fox, Colorist	
Boutwell Studios, Sound Mix	
Maximos Tatum, VFX Artist
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Elements of Advertising Elements of Advertising

CATEGORY
Cinematography—Single

TITLE
Nelson Brothers | Spec Chem Promo

ENTRANT
Cedar Creative

CREDITS
Preston Little, Director	
Morgon Dickerson, Director of Photography	
Morgon Dickerson, Ethan Milner, Chris Todd, Camera	
Preston Little, Drone	
Wes Abeln, Client Producer 	
Preston Little, Edit 	
Preston Little, Sound
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Elements of Advertising

CATEGORY
Cinematography—Single

TITLE
What’s Next? | Samford University

ENTRANT
Cedar Creative

CREDITS
Ethan Milner, Director	
Ethan Milner, Writer	
Ethan Milner, Editor	
Ethan Milner, Director of Photography 	
Kevin Johnson, Meredith Jackson, Producers	
Ellison Chadwick, Talent	
Greyson Welch, Assistant Director	
John Champion, Grip 	
Preston Little, Gaffer	
Morgon Dickerson, 1st AC 	
Chris Todd, 2nd AC	
Chris Todd, BTS	
Tristan Dickerson, Set PA
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Elements of Advertising Elements of Advertising

CATEGORY
Cinematography—Single

TITLE
PCI - Perdido River Farms Why

ENTRANT
Telegraph Creative

CREDITS
Matt Hardiman, Sr Creative Director	
Johnna McDonald, Director of Production	
Jensen Thomas, Cinematographer	
McKenzie Callaway, Video Editor/Producer	
Lexie Dillard-Williams, Project Manager	
Abby Zajac, Sr Account Executive
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Elements of Advertising

CATEGORY
Cinematography—Single

TITLE
David Scott Lee: “What Moves You”

ENTRANT
Martin Advertising, Inc

CREDITS
Chace Strickland, Director	
Randy Arnold, Director of Photography	
Paula Ross, Producer	
Clay Morrison, Executive Producer
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Elements of Advertising Elements of Advertising

CATEGORY
Cinematography—Campaign

TITLE
Specialists Need Specialists, Too

ENTRANT
Big Communications

CREDITS
Shannon Harris, Executive Creative Director	
Jake Odom, Creative Director	
Laurie Hollar, Copywriter	
Kristin Dober, Senior Producer	
Janey Diuguid, Senior Integrated Strategic Planner	
Alejandra Vecchini, Account Director	
Bella, Production Company	
Sean Davé, Director	
Caleb Zorn, Director of Photography
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Elements of Advertising

CATEGORY
Cinematography—Campaign

TITLE
ART30A

ENTRANT
MAITAI FILMS

CREDITS
Randy Arnold, Cinematography 	
Chace Strickland, Director	
PC Strickland, Editor
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Elements of Advertising Elements of Advertising

CATEGORY
Animation, Special Effects or 
Motion Graphics

TITLE
Holiday “Off” Road

ENTRANT
Storyteller Overland

CREDITS
Tori Riddle, Art Director	
Tiera Salitros, Marketing Manager	
Emma Walsmith, Copy Writer	
Kenny McCanse, Video Animator
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Elements of Advertising

CATEGORY
Video Editing

TITLE
I Started with Singer

ENTRANT
Eleven Productions

CREDITS
Stephen DeVries, Director	
Katie DeLoach, Producer	
Max Soto, 1st AD	
DJ Dittenhoefer, Director of Photography	
Jay Galloway, 1st AC	
Seth Newell, Gaffer	
Thomas Trollope, Key Grip	
Ande Fanning, Production Design	
Marilyn Locke, Wardrobe Stylist	
Kerri Bunn, HMU Stylist	
Blake Benton, Editor	
Asa Fox, Colorist	
Boutwell Studios, Sound Mix	
Maximos Tatum, VFX Artist
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Elements of Advertising Elements of Advertising

CATEGORY
Video Editing

TITLE
EP 2025 Cinematic Reel

ENTRANT
Eleven Productions

CREDITS
Stephen DeVries, Director	
Blake Benton, Editor
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Elements of Advertising

CATEGORY
Video Editing

TITLE
No Turning Back 
Documentary Trailer

ENTRANT
Eleven Productions

CREDITS
Blake Benton, Editor	
Katie DeLoach, Producer
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Elements of Advertising Elements of Advertising

CATEGORY
Video Editing

TITLE
Breakneck | Fujifilm Frame x Frame

ENTRANT
Cedar Creative

CREDITS
Greyson Welch, Director	
Kevin Johnson, Producer	
Ethan Milner, Greyson Welch, Editors	
Chris Todd, Director of Photography	
Preston Little, Morgon Dickerson, Camera and Lighting
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Elements of Advertising

CATEGORY
Video Editing

TITLE
ACCS Regional Meetings 
Recap Video

ENTRANT
Telegraph Creative

CREDITS
Matt Hardiman, Sr Creative Director	
Ginnard Archibald, Cinematographer / Editor	
Lexie Dillard-Williams, Project Manager	
Abby Zajac, Sr Account Executive	
Christine Choi, Graphic Designer
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Elements of Advertising Elements of Advertising

CATEGORY
Video Editing

TITLE
ART30A

ENTRANT
MAITAI FILMS

CREDITS
Randy Arnold, Cinematography 	
Chace Strickland, Director	
PC Strickland, Editor



110

Elements of Advertising

CATEGORY
Music With/Without 
Lyrics—Campaign

TITLE
UnPlan Your Trip | Alabama Tourism

ENTRANT
Luckie & Co.

CREDITS
Stephanie Naman, Executive Creative Director	
Bob Harrison, Creative Director	
Mat Powell, Senior Art Director	
Joe Whitlock, Senior Copywriter	
Karen Kizzire, Head of Production	
The Brook & The Bluff, Music	
FAME Studios, Music Production/Mix
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Elements of Advertising Corporate Social Responsibility

CATEGORY
Corporate Social Responsibility  
Film, Video & Sound

TITLE
Dear Children’s | CHOA

ENTRANT
Cedar Creative

CREDITS
Ethan Milner, Director	
Kevin Johnson, Meredith Jackson, Producers	
J. Adam Wesley, Composer	
Morgon Dickerson, Preston Little, Chris Todd, Camera



112

Corporate Social Responsibility

CATEGORY
Corporate Social Responsibility  
Film, Video & Sound

TITLE
UAB | Sullivan Survivorship Program

ENTRANT
Cedar Creative

CREDITS
Greyson Welch, Director	
Kevin Johnson, Producer	
Ethan Milner, John David Wright, Editors	
Brody Burgess, Assistant Editor	
Ethan Milner, Preston Little, Chris Todd, Morgon Dickerson, Camera and Lighting
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Corporate Social Responsibility Corporate Social Responsibility

CATEGORY
Corporate Social Responsibility  
Film, Video & Sound

TITLE
MBCV Dollhouse

ENTRANT
Cedar Creative

CREDITS
Ethan Milner, Writer	
Ethan Milner, Director	
Ethan Milner, Editor	
Kevin Johnson, Meredith Jackson, Producers	
Davis Haines, Talent	
Kevin Johnson, Art Director	
Greyson Welch, Camera Operator	
Preston Little, Gaffer	
Morgon Dickerson, 1st AC	
Morgon Dickerson, Colorist	
J. Adam Wesley, On Set Sound	
Chris Todd, Grip	
Chris Todd, BTS
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Public Service

CATEGORY
Poster

TITLE
Open Doors

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/Executive Creative Director	
Jason Bickell, ACD/Art Director	
Scott Shalles, ACD/Copywriter	
Andy Cargile, Production Director	
Anthony Guin, Production Artist	
Lee Little, Production Artist	
Bailey Lockhart, Account Manager
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Public Service Public Service

CATEGORY
Public Service Television

TITLE
Open Doors

ENTRANT
Lewis Communications

CREDITS
Ryan Gernenz, VP/Executive Creative Director	
Jason Bickell, ACD/Art Director	
Scott Shalles, ACD/Copywriter	
Jacob Garner, Senior Producer	
Kyle Daniel, Video Production Director	
Bailey Lockhart, Account Manager
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Public Service

CATEGORY
Public Service Online Film, 
Video & Sound

TITLE
Smile-A-Mile Anniversary Anthem

ENTRANT
Champ Creative

CREDITS
Sam Miller, Creative Director, Copywriter, Editor	
Dustin Gunter, DP	
Heather Jeffcoat, Producer	
Jesse Kelley, PA	
Mary Timmons Cross, PA	
Jon Champion, Gaffer



117

Public Service

CATEGORY
Advertising Industry Self-Promotion 
Out-Of-Home

TITLE
Bladerunner Typographic Poster

ENTRANT
Ryan Meyer Design

CREDITS
Ryan Meyer, Graphic Designer

Advertising/Media Industry Self-Promotion
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Advertising/Media Industry Self-Promotion

CATEGORY
Advertising Industry Self-Promotion 
Ambient Media

TITLE
Modern Brand Mural

ENTRANT
The Modern Brand Co.

CREDITS
Bendy Knees Design, 
WWMural Artists
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120



121



122

CATEGORY
Packaging

TITLE
Talavera Spirits Cocktails

ENTRANT
University of Alabama at Birmingham

CREDITS
Valeria Gutierrez

Sales & Marketing
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Sales & Marketing

CATEGORY
Packaging

TITLE
La Strada - Italian Diner

ENTRANT
Jacksonville State University

CREDITS
Samuel Musgrove
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CATEGORY
Stationery Package - Single or 
Multiple pieces

TITLE
Zeedog Pet Accessories

ENTRANT
Samford University

CREDITS
Hope Presley

Sales & Marketing
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CATEGORY
Cover/Editorial Spread or Feature - 
Series

TITLE
Volume Magazine for David Bowie

ENTRANT
Samford University

CREDITS
Erin Elliott

Sales & Marketing
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Out Of Home & Ambient Media

CATEGORY
Poster – Single

TITLE
“Bedtime” Light Pollution Poster

ENTRANT
The University of Alabama 
at Birmingham

CREDITS
Mia Stowe



127

Cross-Platform

CATEGORY
Integrated Brand Identity 
Campaig – Single

TITLE
Crab Barrack

ENTRANT
Jacksonville State University

CREDITS
Isabella Riddle
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Cross-Platform

CATEGORY
Integrated Brand Identity 
Campaign – Campaign

TITLE
Ever Green Goods

ENTRANT
The University of Alabama 
at Birmingham

CREDITS
Ellie Usdan
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Sales & Marketing

CATEGORY
Packaging

TITLE
Papier Holiday Rebrand Packaging

ENTRANT
Samford University

CREDITS
Madeline Walters
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Sales & Marketing

CATEGORY
Packaging

TITLE
“The Porch” CD design

ENTRANT
Samford University

CREDITS
Kendal Lane
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Sales & Marketing

CATEGORY
Packaging

TITLE
Texas

ENTRANT
Jacksonville State University

CREDITS
Isabella Riddle
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Sales & Marketing

CATEGORY
Packaging

TITLE
TrueHue Packaging Series

ENTRANT
Samford University

CREDITS
Emily Coburn
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Sales & Marketing

CATEGORY
Packaging

TITLE
Sweet Tangerine - Yogi Tea

ENTRANT
University of Alabama at Birmigham

CREDITS
Aliyah Harris
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Sales & Marketing

CATEGORY
Cover/Editorial Spread or 
Feature - Series

TITLE
An Ode to Black Hair

ENTRANT
The University of Alabama 
at Birmingham

CREDITS
Angelina Robinson
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Sales & Marketing

CATEGORY
Book Design

TITLE
The Gift of More

ENTRANT
Samford University

CREDITS
Anna Baldwin
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Print Advertising

CATEGORY
Campaign

TITLE
Nosferatu Editorial Spreads

ENTRANT
The University of Alabama 
at Birmingham

CREDITS
Mia Stowe
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Print Advertising

CATEGORY
Campaign

TITLE
Chapstick Ad Campaign

ENTRANT
Jacksonville State University

CREDITS
Lilly Preciado
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Out Of Home & Ambient Media

CATEGORY
Poster – Single

TITLE
PBS Library Support Poster

ENTRANT
Samford University

CREDITS
Kathryn Lancaster
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Out Of Home & Ambient Media

CATEGORY
Poster – Campaign

TITLE
Color Your Horizons

ENTRANT
The University of Alabama at 
Birmingham

CREDITS
Ellie Usdan
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Out Of Home & Ambient Media

CATEGORY
Outdoor & Transit  
Advertising – Site

TITLE
Baseball’s Biggest Distraction

ENTRANT
The University of Alabama at 
Birmingham

CREDITS
Natalie Nguyen
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Out Of Home & Ambient Media

CATEGORY
Outdoor & Transit  
Advertising - Campaign

TITLE
Holbein Acrylics Campaign

ENTRANT
The University of Alabama at 
Birmingham

CREDITS
Klarke Campbell
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Out Of Home & Ambient Media

CATEGORY
Outdoor & Transit 
Advertising - Campaign

TITLE
Waitress Campaign

ENTRANT
Samford University

CREDITS
Jorja Haddox
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Elements Of Advertising

CATEGORY
Logo Design

TITLE
Kaleidoscope Branding

ENTRANT
Samford University

CREDITS
Kathryn Lancaster
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Elements Of Advertising

CATEGORY
Illustration – Single

TITLE
A Quiet Place graphic design poster

ENTRANT
Samford University

CREDITS
Seth Stalcup
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Elements Of Advertising

CATEGORY
Campaign

TITLE
La Strada - Italian Diner

ENTRANT
Jacksonville State University

CREDITS
Samuel Musgrove
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Elements Of Advertising

CATEGORY
Animation or Special Effects

TITLE
The Univers Phenomenon

ENTRANT
Jacksonville State University

CREDITS
Khaled Mahmud
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— PLATINUM SPONSOR —

 — GOLD SPONSORS —

Thank You Sponsors
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— SILVER SPONSORS —

— BRONZE SPONSORS —

Thank You Sponsors








